enables millions of individuals to interact with one another in a collective national life.
However, Spoonley (1990) believes that New Zealand is in a confused stage of transition when it comes to national identity. He notes the distinct differences between how Maori and Pakeha envision themselves in a public arena. The majority of Pakeha consider the notion of biculturalism -a partnership between Maori and Pakeha -to be deeply threatening (Spoonley, 1990) . To complicate matters, Pakeha tend to have difficulty in identifying the features that make them culturally distinctive. This is seen in the formation of the One New Zealand Foundation, which has "aggressively fought to deny minority ethnicity and to promote the myth of a 'one New Zealand' identity" (Spoonley, 1990, p. 30) . This narrow conception of national identity is becoming increasingly popular and implies there is unity where none exists. New Zealand's national identity is in a divided state of confusion, fuelled partly by the media's negative and racist coverage (Spoonley, 1990) .
Those who work in the media wield considerable power to shape and construct this identity (Maharey, 1990 " (p. 18 ). This material is constructed, often unintentionally, to represent reality in a certain way. Maharey explains that while the media endeavour to portray a range of opinions, they direct discussion on what they perceive to be the most acceptable view, which tends to be that of the majority. Spoonley (1990) extends on this, saying the media's power to "create facts and confirm values" (p. 31) makes them the utmost influence on public opinion. The media's need to report news in a truncated form results in the portrayal of a distorted picture (Spoonley, 1990) . This marginalises the views of minorities and defines how New Zealanders view the world and themselves -their national identity (Maharey, 1990) .
The mass media is not culturally neutral (Stuart, 2007) . In fact, Stuart (2007) says it "interacts with and changes the culture within which it is placed, and, by doing so, changes itself" (p. 20) . This is in agreement with the idea that the media has the power to shape national identity and culture. Stuart argues that, as a country, we must move towards a bicultural national identity. He argues that the freedom to practise one's own culture, without undue pressure, is a basic human right. (Adds et al., 2005, p. 
44).
Bell (1995, as cited in Adds et al., 2005) argues that the Act endorses programming about marginal groups, rather than for them. She establishes that the marketdriven system in New Zealand encourages the broadcasters to cater to the majority, rather than recognising the diversity of audience. This encourages the confused state of national identity in New Zealand (Spoonley, 1990 (Abel, 1996; Adds et al., 2005; Barclay & Liu, 2003; Broadcasting Standards Authority, 2006; Matheson, 2007; Wilson, 1990 ). The historical neglect and mistreatment by mainstream media has motivated Maori to establish their own media (Stuart, 2003) . This advent of Maori media is exceedingly important to the construction of Maori national identity (Stuart, 2003) . Maori previously had to rely on information filtered through Pakeha culture. Maori, conscious of this fact, rejected the media as biased, flawed and unhelpful (Stuart, 2003) . This meant they had very little information to work with in order to formulate their own valid opinions. Maori media has changed this by exposing Maori to a whole array of opinions and information, presented in a culturally acceptable format (Stuart, 2003) . Maori media has provided direct links with Maori communities, nurtured a sense of community and encouraged social justice and education (Stuart, 2003) .
Maori media also enables Maori to redefine their national identity, free of Pakeha constraints (Stuart, 2003) . Stuart (2003) argues that during the first half of the 20 th century, Maori identity was constructed by Pakeha anthropologists, ethnographers, sociologists and historians. By the middle of the 20 th century, the mass media had adopted these views and assumed the role of defining Maori cultural characteristics.
Maori identity has traditionally been largely constructed by Pakeha colonisers. Stuart (2003) believes Maori media, particularly radio, has enabled Maori to unify and reconstruct their identity. Maori radio has been at the forefront of "articulating Maori political aspirations in a national public sphere" (Stuart, 2003, p. 52 (Stuart, 2003, p. 53) .
Similarly, Smith and Abel (2008) Maori and English, that informs, educates, and entertains a broad viewing audience, and, in doing so, enriches New Zealand's society, culture, and heritage (Maori Television Service Act 2003, p. 10) .
The principal function of the Service is to promote te reo Maori me nga tikanga Maori [Maori language and customs] through the provision of a high quality, cost effective Maori television service, in both
Smith and Abel (2008) Stuart is hopeful this Maoricreated identity and dialogue may lead to a radical bicultural democracy in which plurality is valued and conflict is seen as a healthy part of democracy.
While this sounds hopeful, there are still a number of issues that must be considered. Whaanga (1990) raises the issue that the strong presence of Maori media may, in fact, lead to the mainstream media avoiding their obligation to represent indigenous concerns in a fair and balanced manner. This is of great concern: it is necessary for Maori to have a legitimate voice within mainstream media if they are to ensure that
Maori have a role in public decisionmaking processes (Barclay & Liu, 2003 (Smith & Abel, 2008, p. 12) .
This raises the question: to what extent should Maori television conceal structural inequities, in order to foster a sense of bicultural national
identity? (Smith & Abel, 2008) .
These questions and issues must be considered as we move forward into the future.
Indigenous media is flourishing and is consistently praised for its successes (Smith & Abel, 2008) . It has enabled the development of true Maori identity, unimpaired by Pakeha constructs (Stuart, 2003) . However, the question remains, what role does this identity play in the encompassing New Zealand culture? Stuart (2003) asks,
